Back then there was no such thing and usually how the project happens is that the open call
happens for four to five months.

People put their photos in and the public has no idea what's going on. They've never seen a
single picture. They've never heard of a single story until the results are out.

We had exhibitions, we had events to help market it after that. But in this edition, we don't have
that luxury.

So the buzz has to come during the open call phase.

So how do you do that?

Public voting was a great tool for people to get a glimpse just for a few days. You know.. what
are the entries and they can vote they can share it to their friends. So we also depended on the

participants themselves to promote their own entry.

We tell them, go to town about it. Get your friends, your family, your network, your co-workers to
vote for you, share it.

So yeah everyone was having fun and good spirit.

Before that, we were using our custom-made portal that we had from 2013. So you can imagine;
it's been a while. It's dated, right?

And | was looking for something quick to customise that has a strong support team behind it that
can help me troubleshoot really quickly. Because i'm not a tech person.

I need something that | know how to customise on the get-go, that is easy for me to understand
and teach to my team.

So our team is split between Hong Kong and Kuala Lumpur, Malaysia. But | think the software is
something that we will be using to to do this kind of cross-office judging.

You know, hop on the call, you know, have the platform open and then just click along the way
as we go through each entry.

Award Force is —from the moment Narelle gave the demo up till now— | had a great
experience in using it.

It's very easy and it's powerful in a way that we ran our first public voting round ever in The
Other Hundred history.



| think it's easy to use. | love the support team and it's just generally it's powerful in terms of how
you want to run it very creatively in terms of marketing and publicity.



